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• AGE: 
i SEX: 

(OCCUPATION: 

• POSTAL CODE: 

• PREFECTURE: 

• ADDRESS: 

.TELEPHONE NO. 
(INCL. CELL-PHONE): 
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IF DOING AGAIN, PRESS CLEAR BUTTON. 



SEND 



123 



124 



CLEAR 
1 
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FIG.38 

£ 



NOTICE OF CONFIRMING 
NAMING 



THE NAMING HAS BEEN CONFIRMED AS 
FOLLOWS AMONG MANY VOTED NAMES. 



17 



MERCHANDISE A: X X X X X X 

NAMED BY: M. , 26, OFFICE WORKER, TOKYO 

MERCHANDISE B: Y Y Y Y Y Y 

NAMED BY: M. , 35, PROPRIETOR, OKINAWA 



39/50 



FIG.39 



G 18 



< RESERVATION STATUS> 



NO. RESERVED 

AT THE PRESENT: AS OF 23:00, FEBRUARY 29 



MERCHANDISE A 




9 


8 


PCS 


MERCHANDISE B 


2 


6 


4 


PCS 



80 




RESERVATION OVER THE INTERNET 
WILL BE CLOSED ON APRIL 23. 

YOU CAN RESERVE IN THE FORM OF 
THIS HOME PAGE. 



RESERVE 



'126 
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SELLING 
PRICE 


25000 
YEN 


45000 
YEN 




SALES 
REPRESEN- 
TATIVE 


SALES 
REPRESEN- 
TATIVE 90, 






METHOD 

OF 
DELIVERY 


SALES 
REPRESEN- 
TATIVE 


CASH ON 
DELIVERY 




QUANTITY 








MERCHANDISE 


CUSTOMIZED 
PRODUCT A,' 
(GREEN) 


PRODUCT B 
(WHITE) 




CUSTOMIZE 


WATCH 
CRYSTALA F, 
WINDING 
CROWN AR, 






FLAG 




o 












ADDRESS 


111 


IXI 
UJ 
LU 




PROFILE 


SURFER 


SHIBUYA 




SUBSCRI- 
BER 




_i 
_i 
_i 




DATE 


2000.3.1 
15:33 


2000.3.2 
8:40 




RESERVE 
DATA 




CM 


co 
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FIG.41A 



CUSTOMERS 


1-3000 


3001-6000 


6001- 


PRICE 


20000 YEN 


25000 YEN 


30000 YEN 



FIG.41B 



PERIOD 


3/1-3/31 


4/1-4/30 


5/1- 


PRICE 


20000 YEN 


25000 YEN 


30000 YEN 



# 
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FIG.42 



SELLING PRICE FINAL 
DECISION PROCESS 



READING OUT RESERVED 
QUANTITY DATA r 




-SM1 



Yes 



1 



SM7 



SELLING PRICE = 
20000 YEN 



Yes 



L 



4 



SM8 



SELLING PRICE = 
25000 YEN 



SELLING PRICE = 
30000 YEN 



■SM4 



SELLING PRICE DATA IS 
STORED 



-SM5 
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FIG.43 



SELLING PRICE FINAL 
DECISION PROCESS 



READING OUT RESERVED 
DATE DATA t 



SELLING PRICE = 
30000 YEN 



~SL1 




Yes 



SL7 



SELLING PRICE 
20000 YEN 



Yes 



4 



SL8 



SELLING PRICE = 
25000 YEN 



~SL4 



SELLING PRICE DATA IS 
STORED 



-SL5 



No 



. SL6 
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FIG.44A 



CUSTOMERS 


1-3000 


3001-6000 


6001- 


DISCOUNT 
RATE 


30% 


20% 


0% 



FIG.44B 



RESERVATION 
SOLD-OUTTIME 


LESS THAN 5 
MIN 


5 TO LESS 
THAN 10 MIN 


10 MIN OR 
MORE 


PRICE 


20000 YEN 


25000 YEN 


30000 YEN 
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FIG.45 



SELLING PRICE FINAL 
DECISION PROCESS 



3 



READING OUT RESERVED 
QUANTITY DATA r 




•SOI 



Yes 



S08 



DISCOUNT 




RATE =30% 




I 


[ ,S09 


DISCOUNT 


RATE =20% 



DISCOUNT RATE=0% 



S04 



SELLING PRICE 
CALCULATED 



-S05 



SELLING PRICE DATA IS 
STORED 



-S06 



No 



END ? 
Yes 



S07 
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FIG.46 



SELLING PRICE FINAL 
DECISION PROCESS 



READING OUT 
RESERVATION SOLD-OUT 
TIME TR 



~SP1 




Yes 



1 



. SP5 



SELLING PRICE = 
20000 YEN 



Yes 



1 



4 



SP6 



SELLING PRICE = 
25000 YEN 



SELLING PRICE= 
30000 YEN 



SP4 



RETURN 



J 
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FIG.47 



<AUCTION BIDDING FORM> 



• NAME: 
#KANA: 

• AGE: 

• SEX: 

• OCCUPATION: 

• POSTAL CODE: 

• PREFECTURE: 

• ADDRESS: 

m TELEPHONE NO. 

• (INCL. CELL-PHONE): 

• E-MAIL: 



YEARS 

OMALE O FEMALE 
SELECT OCCUPATION 



SELECT PREFECTURE 



♦TENDER IN 1000 YEN UNITS 



BIDDING AMOUNT FOR 
MERCHANDISE A 

BIDDING AMOUNT FOR 
MERCHANDISE B 



13000 



37000 



YEN 



YEN 



127 
128 



TENDER 



T 



129 



CLEAR 



T 



130 



I. 
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FIG.48 



BIDDING 
AMOUNT 


NO. OF BIDS FOR 
MERCHANDISE A 


AVERAGE 
AMOUNT 


NO. OF BIDS FOR 
MERCHANDISE B 


AVERAGE 
AMOUNT 


1000—5000 YEN 


4 


4300 


10 


3600 


6000—10000 YEN 


51 


7500 


25 


8300 


11000—15000 YEN 


185 


12200 


462 


14500 


16000—20000 YEN 


317 


18000 


101 


17000 



jj u 
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FIG.49 



SELLING PRICE FINAL 
DECISION PROCESS 



READING OUT BIDDING 
TABLE AC 



~SQ1 



SEARCHING RECORD OF 
MAX. NO. OF BIDS 



-SQ2 



AVERAGE OF RECORD = 
SELLING PRICE 



~SQ3 



RETURN J 
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FIG.50 



INPUT 
DEVICE 




OUTPUT 
DEVICE 



